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I\igédlu tampinthi yalaka ngadlu Kaurna,
Ngadjuri, Peramangk yartangka

. L Breathe in
inparrinthi. Ngadludlu tampinthi, ;
parnaku tuwila yartangka.
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Share a time when
you felt most
seen, heard,
powerful?

Agency for the
future of young
people

BECOMING MORE HUMAN IN THE
DIGITAL AGE

THE BENEFICIARIES OF ALL
SYSTEMS SHOULD HAVE A SAY
IN ITS DESIGN
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“Learner agency is the

STUDENT AGENCY...EMPOWERS capacity to set a goal,
reflect and act

LEARNERS TO INFLUENCE THEIR OWN responsibly to effect
n
PATH TO PURPOSE, MASTERY, AND change.
OECD, Student Agency for 2030, 2019, p. 12.
CONNECTED AUTONOMY.

"A . H this
ency is purposeful, responsible We set out to solve
J y P P ! P ! \ ge question:

]

reflective investment in action.

It has moral, creative, economic
and political aspects, operates on
the individual, collaborative and
collective levels, and is enabled by
knowledge, personal strengths and
social skills.”

Leadbeater, Student Agency: Learning to Make a Difference,
2017,p. 12.

Learning Creates Australia, 2021, Agency Prototyping Team Discoveries
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Our Discoveries

The Student Agency Model

Individual: personal growth

i

Aspects: Levels:
Moral agency: doing the right thing

Creative agency: bringing the new into being Collab
Economic agency: creating value with and

for others

Political agency: capable committed citizens

Collective: being part of something bigger

IV enjoyed]) move freeclom and “The experiences and personal ook, drive and
,Mmmm pursung stuff, motrvation is 3 hard development we gain through the M“““‘“
Twih| Iigh schock thing to come by and usually school system is learming for (e, P e agency here.™
Mm-'”"“" comes by things you are passionate POt 50 Much what we are taught._ | h“;;ATARM"l
Ifonlmy CHC | oo much 2bout and interested i it has been wish we had classes tha are b
better DECKIR 20 eving that 9200 t have & different pevspective focused on knowledge we should e
more 15 good for sy mental and baing at home [remate have Going into adulthood” -
"‘”,_ 11 student learning] gave me that " - yv 10 yr 12 ATAR student
hoalth” - ¥¥ student
[
“in our ever-complex and contentious world we can no longer afford to separate

Agency is reflactive in ng. For ane thing wellbeing is learning. As complexity in the
action. It has moral, creative, economic and political aspects, world has evolved, Wellbeing and Learning repvesent an integrated concept. You
operates on the and collective levels, cannot be successful en one without the other " - Michael Fullan

and is enabled by knowledge. personal strengths and social
shlls.
Leadbeater, Student Agency” Leaming to Make » Difference. 20175 12

Loamer agency is the capacity to set a goal, reflect and act
responsibly to effect change.
OECD, Student Agency for 2030, 2019, p. 12

Fullan descrbes that havng agency imbedded in & school's cultre supports welibeng
and learning ~_to students findng school a5 3 place where they feel good about

themselves and the person they are becoming: where they have cpportunities to develop
or strengehen positive values in themselves and in ther collsagues: where they influence

thev own ts §n schocl. i the (i their world): and where student
vOie andd aQency e mot 50 Much permited, but are debberately actvated as a natural
byproduct of the culture budt in the schocd and the system a5 8 whole”

Learning Creates Australia, 2021, Agency Prototyping Team Discoveries
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Finds Expression in ’\ ;
Student Agency

2 ful, ible, reflective i in action

]

Enablers

[ | |
Knowledge Personal Strengths Social Skills
Disciplinary & interdisciplinary P growth, empathy, Attitudes, valves, skills and
generic cognitive skills: maths, llaboration, self reguloti i
history, science and art responsibility and self efficacy
Deeper knowledge of systems,
concepts and theories

Leadbeater, Student Agency: Learning to Make a Difference, 2017.
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Making it real:

Where are you strongest
now with student voice

and choice?

What could be next?
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Agency has always
been the pillar of
learning, but not
of schooling.

16

Louka Parry SACPPA Activating Agency 3rd June 2021 Final - 3 June 2021



Exhitit 1: Students requice 16 akills for the 213t century

SNAPSHOT

This report followed 14,000 young people’s journey over a decade (15 to 25 years old) and found...

21st-Century Skills

Full-time work

Full trre mork 18 FCosungly recarout

Py ~ y are net working

Fou L C Ch Qualities fulltime®
How sSuconts approach

thesr CRANQING nvaonment

200 SO 1 a1

How mﬂ«ﬂr s approach

How stuciorts spply core sl
comgiex cralenges

10 averyCiy LGk

7. Tl hinkang/
Protsem- 2oty

° 8 Crmatrety

Buiking enterprise
akils In education

e 0 Commuyrscasion
o 10, Collaboestion

Lack of appropriate
education

000C6e

Paid emzloyment in
future focussed custers

Lifelong Learning

Credit: Foundation for Young Australians
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School as
Partnership

Facilitate
student control.

DEGREES OF CO-AGENCY

5. Acut lod S ownd

4. Asigned with shucient < :

bust informedt ' making. o3
L)

3 Tokmnm

)
Manipuiotion

rout

Voice

Empowsr
all students
to be heard.

Vaughan, T., Howarth, S., Cartwright, S., & Cleary, J. (2020). Student agency in action in the Northern Territory. Australian Council for
Educational Research. https://www.teachermagazine.com/au_en/articles/student-agency-in-action-in-the-northern-territory

Degrees of co-agency, adapted from (Hart, 1992; OECD, 2019, p.11; State of Victoria (Department of Education and Training), 2019).
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School as School as
Relationship Apprenticeship

A PRINT SHOP CLASS

® STUDENTS RECEIVE ORDERS FROM TEACHERS TO DESIGN POSTERS AND BROCHURES
FOR CLASSROOMS

® RESPONSIBLE FOR CREATING THE SCHOOL'S STUDENT ID CARDS.

dot
dot

| 3em conscious of, and act on personal and communty

=t SERVICE LEARNING CLASS

® STUDENTS PRACTICE TEACHING THE SCHOOL'S FOUR CORNERSTONES AS EDUCATORS

e o L Ot ® LEADERSHIP, STEWARDSHIP, SCHOLARSHIP, AND CITIZENSHIP
WHO

WHEN WHERE
Tolkmowhow g twll | Canl 0 Best | Can. who lwil e
a7 o wor? wn?
a: - m"-vnhﬂ * gl ‘_m LOCAL ARCHITECTS, NURSES, ENGINEERS, AND GRAPHIC DESIGNERS ARE INVITED INTO
o Goadeny’ L choose
pobtnrrs Oon! oy who ey CLASSROOMS TO DIALOGUE WITH YOUNG PEOPLE ABOUT THEIR JOBS.
Can | croate a berwhew? Dolivad?
Can | manage my beme?
https:/A t.nz/publications/teachi h d-strategies-th A[ GOSNER, S. (2020). HOW AN APPRENTICESHIP MODEL ENGAGED STUDENTS AND TURNED A SCHOOL AROUND
V\?;’.k/vt\jl:(/v\el.\zgh%?\;tgéeﬁta;:n‘:yrisanzit;J:g;:gﬁt?:::ouegsi;?;ﬁe-(fti?eisgelss);er? : @EDUTOPIA. HTTPS://WWW.EDUTOPIA.ORG/ARTICLE/HOW-APPRENTICESHIP-MODEL-ENGAGED-STUDENTS-
practices-and-inquiry/ AND-TURNED-SCHOOL-AROUND

Challenges of
increased student
agency

Benefits of increased
student agency

¢ INCREASED STUDENT INDEPENDENCE AND EMPOWERMENT
« INCREASED PROBLEM-SOLVING SKILLS * LARGE AMOUNT OF PRE-PLANNING REQUIRED

e COLLEGE/CAREER/LIFE READINESS e TEACHERS MUST BE FLEXIBLE, PREPARED, AND HAVE A DEEP

e POTENTIAL FOR DECREASED STUDENT FRUSTRATION AND A UNDERSTANDING OF THE TOPICS AT HAND

CORRESPONDING INCREASE IN TRUST AMONG STUDENTS ¢ POTENTIAL DECREASE IN STANDARDISED TESTING

e DIFFERENTIATED INSTRUCTION PERFORMANCE
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Teacher-determined
Teacher-centred
Student-centred
Student-driven

Student-determined

25
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THE LEARNER AGENCY

ROADMAP

The Loarear Agency Foadmap s a toolkt
doveloped for schools and lesrring
commmurities o wank io \aka rearingt)
staps to oreato grester learmer apency
within thir schasl ard studerks - w0
thet lesrmans have greatar woice, cholca
and owrership of ther learring.

progress,
practical sheps it's taking i gek there,

The roadmep guides echacls through
4y ohaps:

Learning Creates Australia, 2021, Agency Prototyping Team Discoveries

@) OECD
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"we must dare, in the full sense
of the word, to speak of love
without fear of being called

ridiculous, mawkish or
unscientific if not anti scientific.
We must dare in order to say
scientifically and not as mere
blah-blah-blah, that we study,
we learn, we teach, we know
with our entire body. We do all
these things with feeling,
emotion, with wishes, with fear,
with doubts, with passion, and
also with critical reasoning.
However we never study, learn
or know with the last only. We
must dare so as never to
dichotomise cognition and
emotion.”

Design Thinking Process Diagram*

PROTOTYPE

m test with customers
to refine solution
and gather data

® gain deeper empathy

m embrace failure

d.school Executive Education

*not necessarily linear, apply as needed ©2019

HE
LEARNING
F‘EJTURE
poskast

THE
LEARNING /,
FETURE
poast

WWW.THELEARNINGFUTURE.COM
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